Global Promotions & Symphony
Recap Q1 & Q2 2026

A=
IINIVERSAI

DESTINATIONS & EXPERIENCES

.




Symphony Approach & Goal

Utilize the massive reach of Symphony to promote

and support key attractions and experiences at
UDX across the Comcast NBCU portfolio.

Creative messaging highlighted the Reimagined Destination
campaign and 4-Park Message for UOR alongside Fan Fest
Nights and early teases for the opening of Fast & Furious:
Hollywood Drift at USH. Programs also were tied into the
film releases of the Super Mario Galaxy Movie and Minions
& Monsters where applicable.
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The first half of 2026 saw $9,313,767 in total
incremental media value across 16 dedicated

promotions and integrations with Symphony
partners within the Comcast & NBCU portfolio.
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Overview: In January 2026, Xfinity Rewards rebranded to a wider Membership program for all customers. To
support this relaunch, UDX partnered with Xfinity to offer an increased volume of sweepstakes for members and

incorporating "money can't buy" prize elements where applicable

X

* @ ENDSIN32DAYS o Enter for a chance to win a trip to
¢ Universal Orlando Resort + more
FAS T=
Xfinity's Universal Orlando Resort Sweepstakes m’o"s i"
»
MHOLLYWOOD DRIFT oNIVERSAL STUDIOS

NEW ROLLER COASTER
SUMMER 202¢

Get ready for the excitement at four amazing

theme parks that'll change the way you X » T
q . ENTERTAINMEN

Enter for a chance to win a trip >

to SUPER NINTENDO WORLD™

at Universal Orlando Resort Enter for a chance to

win a trip to

Resort. Additionally, as part of this

View Terms and Conditions E—— Universal Studios
Hollywood
Access Hollywood — Super Mario Galaxy / Super F&F: Hollywood Drift — Attend
Attend the Taping (UOR) Nintendo World (UOR) the Grand Opening (USH)
1/21 — 2/15 3/19 — 4/15 4/20 — 5/20

Media Value: $45,900 Media Value: $157,500 Media Value: $45,900
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Overview: KNBC broadcast (14) live, "
NBA post-show segments from the NBA
Store at CityWalk, Universal Studios
Hollywood, throughout the basketball
season.

........

Air Dates: 2/1, 2/22, 3/3, 3/8, 3/15,
3/22,3/29,4/5,4/19, 4/26, 5/3, 5/10,
5/17 and 5/24

Media Value: $99,136
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Overview: An interview segment featuring
the two actors from the "Brothers" Super
Bowl spot, aired on The Kelly Clarkson
Show, highlighting Universal Orlando
Resort and extending national visibility

for the Reimagined Destination brand
campaign.

Aired: 2/24

Media Value: $4,022

Full Video

~—KELLY
CLARKSON
SHOW


https://www.youtube.com/watch?v=A2VXhkeA80Y&t=36s
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Overview: Moviegoers who purchased a
ticket on Fandango, to see the Super Mario
Galaxy movie, were entered for a chance
to win a trip to experience Super Nintendo
World at Universal Orlando Resort.

Promotion dates: 3/10 —4/12

Media Value: $1,596,078

Marketed through social channels, email A A
. . . CLeEms > for a chance to win a trip to ,
campaigns, and online d|sp|ay banners. MW,E WORLD™ at Universal Orlando Resort!

= G © Nintondo.Nintendo trademarks are poperties of Nitendo

@D WY RzALD 30 IMAX PGL e T T & © 2026 U
NO PURCHASE OR APP NECESSARY. Open to legal residents of the 50 United States and D.C.,
ohibited. Ends April 12, 2026. For Official Rules/Odds/Fre

18 years of age and older. Void where pr ee 0
oty vt s FANDANGO
Sponsor: Fandango Media, LLC, 10 Universal City Plaza, Universal City, CA 91608.




Overview: Access Daily and Access Hollywood shot a week of
episodes onsite at UOR with Epic Universe as the backdrop.
Alongside the usual entertainment news and celebrity
interviews, both shows featured dedicated segments exploring
the worlds of Epic, showcasing on-site hotels, interacting with
park guests, and highlighting seasonal events such as Mardi
Gras and HHN at USF.

During these episodes, Access ran an on-air sweepstakes
awarding a trip to UOR. Peacock provided additional email
support and digital banner ads for the sweeps, driving to the
Access Hollywood Instagram page for entry.

Broadcast Dates: 3/23, 3/24, 3/25
Sweepstakes Dates: 3/23 - 3/27

Broadcast Media Value: $996,397
Peacock Sweepstakes Support Media Value: $194,359

View Full Episod
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https://www.dropbox.com/scl/fo/6x5s2jh3yi3zdrxd222co/AHaqT9aXwcNJQPm4hvWiUlw?rlkey=0cbaygsq6ixdk30ppgwgtp4mw&st=ycyqge2x&dl=0
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Overview: KVEA and KNBC ran FAU#?SEAET UNIVERSAL
parallel on-air sweepstakes across * FA*F EST
the LA market, each offering tickets ~NIGHTS- ANIGHTC
to Fan Fest Nights at Universal g b LN
. NOCHES SELECTAS
Studios Hollywood ﬁh‘;ﬁf“ﬁ,‘,‘.’,‘ e o
YOUR CHANCE TO WIN A
L) . 4-PACK OF TICKETS
UNIVERSAL STUDIOS HOLLYWOOD
Sweepstakes Dates: 4/6 -4/10 T bR e P s 10 LUCKY WINNERS ANNOUNCED LIVE ON
UNIVERSAL FAN FEST NIGHT'.? &CALIFORNIA ‘ lee
Media Value (KVEA): $14,095
52

Media Value (KNBC): $13,805

UNIVERSAL STUDIOS HOLLYWOOD
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HOME ENTERTAINMENT

Overview: Fan Fest
Nights was featured on
UPHE’s All-Access
Newsletter.

Distribution was
4. 9MM.

Date: 4/16

Media Value: S75,000

o pi
UNIVERSAL
M=) APRIL 2025
UNIVERSAL What's New on Digital, Blu-ray & DVD
' WHAT ELSE IS NEW |
UNIVERSAL APRIL 25 -
FANFEST | e
SELECT NIGHTS
RIS AR
P TICKETS ON SALE NOW

Get tickets now for the all-new Universal Fan Fest Nights at Universal Studios Hollywood!

Get Tickets Now »




TOP JCHEF

Overview: UOR was featured in
the Restaurant Wars episode of
Top Chef airing on Bravo and
Peacock with all four winning chefs
from the episode each awarded a
trip for two to UOR and an
exclusive opportunity to meet with
the resort’s culinary team onsite

Air Date: 4/27

Media Value: $2,988

Full Video



https://www.dropbox.com/scl/fo/3c8lvrpviglt8g4ryfhiw/AFb23TLxUxuqE-YLTeuqpR4/April%202026%20-%20Promotions%20Calendar/UOR/Television/Top%20Chef/EPIC%20UNIVERSAL%20CLIP%203.27%20(1).mov?rlkey=elz9mzd57itt2xg1hwqrqabvq&st=pebczomz&dl=0
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Overview: In partnership with
Universal Products & Experiences for
the Fast & Furious franchise,
consumers who purchase oil from
Mobil 1 were entered for a chance to
win a grand-prize trip to Universal
Studios Hollywood. The purchase-to-
enter sweepstakes ran across retail
and online channels to drive
awareness for USH and its new Fast
& Furious: Hollywood Drift coaster.

Dates: 5/1 -8/31

Media Value: $3,026,600

Plus enter for a chance to win a trip
to Universal Studios Hollywood
where you could ride the

Fast & Furious: Hollywood Dirift
roller coaster, opening this summer.

BN\ \\\

Get a cup for every 5 gt. purchase.
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LYWOOD DRIFT

NEW ROLLER COASTER o~
SUMMER 2026 UNIVERSAL STUDIOS
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Overview: Access Hollywood promoted the

return of Fan Fest Nights at Universal

Studios Hollywood with on-air coverage of

the event's red carpet, including celebrity |
iInterviews and appearances of characters ? i o NS
from FFN's featured IP. )* ' ;JNIVERSALFANFESTNIGE:I'};\:{’ﬁ

Select nights thraugh May 14 ot Universal Studios Hollywoad

Air Date: 5/4 T 0000~

_ FORPERSONALUSEONIY |
o R BROADCAST OR PUBLICA vraveRsas
FANFEST .

pill ) %~

Media Value: $1 8,782 :-_\ g@mmux

’ SO LA
UNIVERSAL FAN FEST NIGHTS A
Select nights through May 16 at Universal Studios Hollywoeod L
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[ UNIVERSAL FAN FEST NIGHTS N
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Select nights through May 16 ot Universal Studios Hollywood 9
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Overview: Moviegoers who
bought a ticket on Fandango to
see Minions & Monsters were
entered for a chance to win a
trip to their choice of either
Universal Orlando Resort or
Universal Studios Hollywood.

Dates: 6/6 —7/31

Media Value: $2,977,305

AR
UNIVERSAL

DESTINATIONS & EXPERIENCES

FANOFFER

BUY A TICKET TO ILLUMINATION'S
MINIONS & MONSTERS

to be entered for a chance to win a Universal
theme park vacation in Hollywood or Orlando

NO Darchase Necessary. 500 A tarms 0r Oetais

/A,E@*Y?lslﬂl—:

BUY ATICKET TO WATCH ILLUMINATION'S
MINIONS & MONSTERS

USE APPLE PAY AND SAVE $5 ON
A TICKET TO ARGYLLE

GIFT TICKETS TO SEE ORIGIN

« bookCLARENCE

GIVE AND GET A TICKET TO THE
BOOK OF CLARENCE
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